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DUTIES REMOVED ON $5.3 MILLION OF 
U.S. PRINTED PRODUCT IMPORTS 


By William S. Lofquist 


Effective January 1, 1976, the United States imple- 
mented the grant of duty-free entry, up to certain dollar- 
value and import-percentage limits, of certain imports 
from eligible developing countries. Known as the 
Generalized System of Preferences (GSP) the net impact 
of this action on the U.S. graphic arts industry is to 
remove import duties ranging from 2% to 10% on ap- 
proximately 30 tariff classifications whose combined dol- 
lar volume in 1974 totaled $5.3 million. Examination of 
these 30 product classifications indicates that U.S. impor- 
tation of albums and blankbooks are products most likely 
to increase significantly under the GSP since (1) the tar- 
riffs being removed on these products are higher (ranging 
from 4% to 10%) than on most other imported printed 
products, and (2) several of the eligible developing coun- 
tries are presently shipping a considerable volume of 
albums and blankbooks to the United States. 


Background 


The Generalized System of Preferences was conceived 
in the 1960’s as one means by which the industrialized 
countries of the world (United States, Canada, Common 
Market, Japan, etc.) could assist the economic and in- 
dustrial postures of the developing countries. The United 
States is the 23rd country to adopt this trade preference on 
selected foreign imports, with legislation for such action 
being provided by the Trade Act of 1974. A listing of the 
eligible countries and territories is shown in the box ac- 
companying this article. 

Several factors were taken into account in determining 
country eligibility, including: 


an expression by a country of its desire to be 
designated as a beneficiary developing country. 


its level of economic development. 


whether or not other major developed countries 
extend to it similar generalized tariff preferen- 
tial treatment. 


the extent to which it has assured the United 
States of reasonable access to its markets and 
basic commodity resources. 


The U.S. specifically precludes GSP treatment for any 
country which: 

(a) is a Communist country, unless it (1) isa member of 
the General Agreement on Tariffs and Trade (GATT) 
and the International Monetary Fund (IMF), (2) receives 
Most-Favored-Nation (MFN) tariff treatment, and (3) is 
not dominated or controlled by international commun- 
ism; 

(b) is a member of the Organization of Petroleum Ex- 
porting Countries (OPEC) or any other cartel and with- 
holds vital commodity supplies from international trade, 
or raises prices to an unreasonable level which causes 
serious disruption of the international economy; 

(c) grants preferential treatment to exports of a 
developed country, which causes a significant adverse 
effect on U.S. commerce, unless it has given satisfactory 
assurances that it will remove such preferences or their 
significant adverse effect; 

(d) has nationalized or effectively nationalized U.S. 
property, or abrogated a contract without prompt, adequ- 
ate and effective compensation, unless it is engaged in 
good faith negotiations or has submitted to binding ar- 
bitration such actions; 

(e) does not cooperate with the United States in pre- 
venting illegal U.S. entry of narcotics; or 

(f) fails to abide by arbitral awards in favor of the 
United States. 

These last three exclusions may be waived by the Presi- 
dent, but only in the national economic interest. 

All designated beneficiaries are under continuous 
review to assure they meet the listed requirements for 
eligibility. In addition, the United States will employ 
special safeguards in the law against domestic injury to 
suspend, modify or withdraw preferences for any article 
or for any country. Articles receiving GSP are subject to 
countervailing duty actions, if they cause or threaten 
domestic injury, and to restraints authorized against 
dumping or other illegal or unfair trade practices. Ex- 
cluded from GSP treatment are those articles determined 
by the President to be import-sensitive. 

Finally, and perhaps most critical to U.S. printers and 
publishers, there are two specific “competitive need” 
limitations on the extent to which countries may benefit 
from GSP. If imports of any eligible article from any one 
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beneficiary country in any one year (1) exceed $25 million 
(modified each year to reflect changes in the U.S. GNP) or 
(2) exceed 50% of total U.S. imports of that article, duty- 
free treatment is automatically withdrawn for that country 
for that article for the following year and until such time 
as those imports fall below these ceilings and their 
eligibility is reinstated. As will be shown below, condition 
(2) effectively reduced the eligibility of duty-free U.S. im- 
ported printed products to $5.3 million from a possible 
$11.4 million (based on 1974 U.S. imports). 


U.S. Printed Product Imports From the Develop- 
ing Countries 


Imports of printed products by the United States 
totaled $282 million in 1974, but 75% of this amount 
($210 million) entered free of duty under terms of U.S. 
adherence to Unesco’s Florence Agreement. The Agree- 
ment on the Importation of Educational, Scientific and 
Cultural Materials (Florence Agreement) was imple- 
mented by the United States in 1967 and provides for the 
duty-free entry of the following printed products: 


Books 

Newspapers 

Periodicals 

Music in books or sheets 

Maps, atlases and charts 

Tourist literature 

Catalogs offering foreign merchandise 

Printed matter suitable for the production of 
books 


In 1974 the developing countries shipped $37 million 
in printed products to the United States with approx- 
imately 70% ($26 million) entering duty-free as Florence 
Agreement items. The remaining 30% ($11 million) was 
subject to U.S. duty. Under the GSP guidelines, approx- 
imately $5 million out of the $11 million total would now 
be eligible for duty-free entry. The remaining $6 million 
would continue to incur duties under the “exceeding 50% 
of total U.S. imports of an article” proviso described in 
the previous section. The United States has thus dis- 
allowed the duty-free importation of playing cards from 
Hong Kong ($1 million) and various albums from the 
Republic of Korea ($5 million). What printed products 
remain under GSP treatment amount to about $5.3 
million. Table 1 shows 1974 U.S. imports of printed pro- 
ducts from those countries and territories eligible for GSP 
treatment. 

As noted in table 1, there are nine eligible developing 
countries who would appear to be the primary benefici- 
aries of GSP treatment for printed products: Hong Kong, 
Mexico, Republic of Korea, Taiwan, Argentina, Colom- 
bia, Israel, the Philippines Republic, and Honduras. Each 
of these countries shipped at least $50,000 in dutiable 
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printed matter to the United States in 1974. Table 2 lists 
individually the major U.S. graphic arts imports from 
these nine countries. In 1974 these countries had com- 
bined dutiable U.S. imports of $5.0 million, or approx- 
imately 94% of total dutiable U.S. imports ($5.3 million) 
from all of the eligible developing countries. Slightly over 
60% of this $5.0 million nine country total was derived 
from the U.S. importation of albums and blankbooks 
($3.0 million). 

Rates of duty on U.S. printed product imports are com- 
paratively low, and a review of the current rate structure 
for selected products is shown in table 3. These duties 
have been removed, effective January 1, 1976, for the 
eligible developing countries and territories. Excluding 
those U.S. rates of duties placed on printed product im- 
ports from the communist countries (not shown in table 
3), most duties range from 4% to 7.5%. Four items— 
blankbooks, globes, playing cards, and lithographed 
labels backed by metal leaf—have rates of duties greater 
than 8% or its equivalency. 

Aside from two printed product categories—playing 
cards, and albums/blankbooks—the vast majority of U.S. 
graphic arts imports are from the world’s industrialized 
countries, regardless of whether the product is freely 
traded or incurs a rate of duty. Table 4 provides a listing 
of major U.S. printed products that have rates of duty, 
showing total U.S. imports of each item for 1974 and the 
percent of imports accounted for by the developing coun- 
tries. Although 62% of U.S. imports of playing cards and 
48% of albums/blankbooks are from the developing coun- 
tries, the elimination of Hong Kong’s playing card ship- 
ments ($1,030,808) and the Republic of Korea’s ship- 
ments of albums ($5,056,219) brings the eligible develop- 
ing countries share of playing card imports down to 
$36,324 (2.1% of total U.S. imports) and these countries 
share of albums and blankbooks to $3,145,722 (18.6% of 
total). The eligible developing countries share of total 
U.S. graphic arts imports not subject to duty would 
therefore be $5.3 million or 7.4% of the $71.5 million 
total shown in table 4. 


Summary 


Eligible developing countries have been provided with 
a significant foreign trade stimulus: U.S. adherence to the 
Generalized System of Preferences (GSP), effective Janu- 
ary 1, 1976. However, this stimulus appears to be of 
limited value with regard to U.S. imports of printed pro- 
ducts. Based on 1974 data, U.S. tariffs would be lifted on 
printed product imports valued at just $5.3 million—this 
represents only 7.4% out of the approximately $71.5 
million in total dutiable U.S. imports of printed matter for 
1974. 

While the overall impact on U.S. graphic arts imports 
appears to be minimal, there exists an opportunity for 
eligible developing countries and territories to expand 
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their shipments of albums and blankbooks to the United 
States. Imports of these products by the United States 
totaled $16.9 million in 1974 and the removal of duties 
ranging from 4% to 10% should have a favorable impact 
on the increase in trade in these commodities. As men- 
tioned earlier, the United States has established a set of 
trade contingency safeguards on all imported com- 


modities; one country—the Republic of Korea—has been 
declared ineligible for GSP treatment on shipments of 
albums. Nevertheless, U.S. establishment of the GSP 
should be recognized as a welcome opportunity for eligi- 
ble developing countries to expand their overseas trade by 
competing with the world’s industrialized countries on a 
more favorable basis. 





Afghanistan 

Angola 

Argentina 

Bahamas 

Bahrain 

Bangladesh 
Barbados 

Bhutan 

Bolivia 

Botswana 

Brazil 

Burma 

Burundi 

Cameroon 

Cape Verde 
Central African Republic 
Chad 

Chile 

Colombia 

Congo (Brazzaville) 
Costa Rica 

Cyprus 

Dahomey 
Dominican Republic 


Egypt 

El Salvador 
Equatorial Guinea 
Ethiopia 

Fiji 

Gambia 
Ghana 
Grenada 
Guatemala 
Guinea 
Guinea Bissau 
Guyana 

Haiti 
Honduras 
India 

Israel 

Ivory Coast 
Jamica 
Jordan 

Kenya 

Korea, Republic of 
Laos 

Lebanon 
Lesotho 
Liberia 


Afars and Issas, French Territory 
of the 

Antigua 

Belize 

Bermuda 

British Indian Ocean Territory 

British Solomon Islands 

Brunei 

Cayman Islands 

Christmas Island (Australia) 

Cocos (Keeling) Islands 

Comora Islands 

Cook Islands 

Dominica 


Dependencies 
French Polynesia 
Gibraltar 


Hong Kong 
Macao 
Montserrat 


New Caledonia 


Niue 
Norfolk Island 





Falkland Islands (Malvinas) and 


Gilbert and Ellice Islands 
Heard Island and McDonald Islands 


Netherlands Antilles 


New Hebrides Condominium 


COUNTRIES AND TERRITORIES ELIGIBLE FOR THE UNITED STATES 
GENERALIZED SYSTEM OF PREFERENCES 
(January 1, 1976) 


Independent Countries 


Malagasy Republic 
Malawi 

Malaysia 

Maldive Islands 
Mali 

Malta 

Mauritania 
Mauritius 

Mexico 

Morocco 
Mozambique 
Nauru 

Nepal 

Nicaragua 

Niger 

Oman 

Pakistan 

Panama 

Papua New Guinea 
Paraguay 

Peru 

Philippines 
Romania 

Rwanda 

Sao Tome and Principe 


Senegal 

Sierra Leone 
Singapore 
Somali 

Sri Lanka 
Sudan 

Surinam 
Swaziland 
Syria 

Taiwan 
Tanzania 
Thailand 

Togo 

Tonga 
Trinidad and Tobago 
Tunisia 

Turkey 

Upper Volta 
Uruguay 
Western Samoa 
Yemen Arab Republic 
Yugoslavia 
Zaire 

Zambia 


Non-Independent Countries and Territories 


Pitcairn Island 

Portuguese Timor 

Sant Christopher-Nevis-Anguilla 
Saint Lucia 

Saint Vincent 

Seychelles 

Spanish Sahara 

Tokelau Islands 

Trust Territory of the Pacific Islands 
Turks and Caicos Islands 
Virgin Islands, British 

Wallis and Futuna Islands 











Table 1.—U.S. imports of Printed Products from Eligible Developing Countries and Territories: 


Country or territory 





Mexico 

Guatemala 

El Salvador 

Honduras 

Nicaragua 

Costa Rica 

Panama 

Bermuda 

Bahamas 

Jamaica 

Haiti 

Dominican Republic 

British Virgin Islands 

St. Christopher-Nevis- 
Anguilla 

Antigua 

Montserrat 

Dominica 

St. Lucia 

St. Vincent 

Grenada 

Barbados 

Trinidad and Tobago 

Netherlands Antilles 

Colombia 

Peru 

Chile 

Brazil 

Paraguay 

Uruguay 

Argentina 

Falkland Islands 

Gibralter 

Malta 

Yugoslavia 

Romania. 

Turkey 

Cyprus 

Syria 

Lebanon. 

Israel 

Afghanistan 

india 

Pakistan 

Nepal 

Bangladesh. 


—}+ 
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1974 





Total, 
all 
imports 


Value of 
duty-free 
imports 


Value of 
dutiable 
imports 


Country or territory 


Total, 
all 
imports 


Value of 
duty-free 
imports 


Value of 
dutiable 
imports 





$8,933,122 
69,120 
42,492 
66,463 
24,303 
2,850 
84,188 
65,620 
15,645 
30,661 
20,305 
18,877 





3,077 
26,276 
1,060 
2,525,372 
8,436 
17,031 
191,736 
1,974 

351 
1,242,941 
150,000 
13,587 
4,100 
832,406 
91,669 
26,876 
45,116 
873 
244,523 
5,857 987 
1,087 
355,405 
9,520 
719 





$8,330,028 
22,609 
5,500 
3,750 
1,850 
84,188 
65,620 
2,585 
23,462 
982 
11,887 


3,077 
15,174 
1,060 
2,307 806 
2,102 
16,763 
152,498 
351 
872,200 
150,000 
13,587 
868 
815,269 
91,386 
5,274 
45,116 
873 
240,380 
5,728,945 
710 
314,764 
8,920 





$603,094 
46,511 
42,492 
60,963 
20,553 
1,000 
13,060 
7,199 
19,323 
6,990 


11,102 
217,566 
6,334 
268 
39,238 
1,974 
370,741 
3,232 
17,137 








Thailand 

Malaysia 

Singapore 
Philippines Republic 


Ethiopia 


Botswana 
Zambia 


Total, 62 countries 


Total, all countries 


$19,483 
45,173 
1,603,319 


27,516 
759 
2,894 


$10,911 
41,301 
1,589,538 
47,310 
171,502 
4,199,152 
291,463 


7,829 


5,400 
3,751 
675 


25,206 


2,894 


$8,572 
3,872 
13,781 
68,464 
3,707 
25,569,887 
33,540,943 
494,002 








$37,147,607 


282,819,590 





$25,736,516 


210,365,193 


°$11,411,091 


71,454,397 








‘Formerly classified as Leeward and Windward Islands. 
2includes $5,056,219 in shipments of albums not eligible for GSP treatment. 
3includes $1,030,808 in shipments of playing cards not eligible for GSP 


treatment. 


‘Formerly classified as French Pacific Islands. 
5inclusion of footnotes 2 and 3, above, brings this value to $5,324,064. 


Data do not include individual shipments valued under $250. 


Source: U.S. Department of Commerce, Bureau of the Census. 
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Table 2.—U.S. Imports of Printed Matter From Selected Countries: 1974 





Dutiable 
Country U.S. imports, 
total 


Primary products and their value 





Hong Kong $2,510,135 


603,094 


Republic of Korea 513,668 


Taiwan 492,002 


Argentina 370,741 
Columbia 217,566 


129,042 


Philippines Republic 


Honduras 








Greeting cards ($48,843) 

Labels ($54,656) 

Calendars ($225,173) 

Blankbooks ($1,342,024) 

Albums ($476,495) 

Globes ($39,091) 

Pictorial matter, non-litho ($32,718) 

Printed matter, litho, not over 0.02 inches ($69,175) 
Printed matter, n.s.p.f. ($173,418) 


Greeting cards ($118,175) 

Calendars ($103,376) 

Pictorial matter, litho, not over 0.02 inches ($50,434) 
Printed matter, n.s.p.f. ($235,537) 


Blankbooks ($445,725) 
Labels ($19,836) 
Printed matter, n.s.p.f. ($14,669) 


Calendars ($32,816) 

Labels ($21,217) 

Albums ($29,276) 

Printed matter, n.s.p.f. ($63,059) 


Blankbooks($351 ,877) 


Blankbooks ($154,665) 
Pictorial matter, non-litho ($49,491) 


Greeting cards ($55,205) 
Calendars ($19,811) 
Pictorial matter, non-litho ($34,591) 


Printed matter, n.s.p.f. ($59,169) 
Pictorial matter, litho, not over 0.02 inches ($59,023) 





Note: Data does not include individual shipments valued under $250. 
n.s.p.f—Not specially provided for. 


Source: U.S. Department of Commerce, Bureau of the Census. 





TSUSA 
number 


256.5600 
256.6000 
273.3000 
274.0000 
274.0500 
274,1000 
274,1500 
274,2000 
274,3300 
274,3500 
274.6000 
274.7000 
274.7500 
274.9000 
734.2500 
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Table 3.—Rates of Duties on U.S. imports of Selected Printed Products 





Description 


Biankbooks; diaries, notebooks, and address books. 


Greeting, social and gift cards: With words... 
Calendars, litho, not over 0.02 inches . 

Calendars, litho, over 0.02 inches. . 

Calendars, non-litho. os ia 

Labels, litho, backed by metal leaf. 

Labels, non-litho. . Siete at . 

Pictorial matter, litho, not over 0.02 inches . 
Pictorial matter, non-litho 

Printed matter, litho, not over 0.02 inches = 
Printed matter, non-litho, not susceptible to authorship . 
Playing cards 


TSUSA—Tariff Schedules of the United States, Annotated. 
Ad val.—ad valorem. In proportion to the value of the item. 


Source: U.S. International Trade Commission. 


Rate of Duty 





10% ad val. 
6.5% ad val. 
8.5% ad val. 
5% ad val. 
7.5% ad val. 
6¢ per Ib. 
2.5¢ per Ib. 
7.5% ad val. 
15¢ per Ib. 
6% ad val. 
6¢ per Ib. 
4% ad val. 
6¢ per Ib. 
7.5% ad val. 
2¢ per pack plus 2% ad val. 








Table 4.—Dutiable U.S. imports of Printed Products: 1974 





Category 


U.S. 
imports, 
total 


Developing 
countries 
shipments 


Percent 
of total 





Playing cards Saas 
Albums/bdlankbooks . 
Calendars 

Globes 

Labels eee 
Printed matter, n.s.p.f 
Greeting cards. 
Postcards . 

Pictorial matter 
Catalogs 

Decals 


$1,728,706 


16,948,866 
3,152,487 
468,443 
1,396,435 
12,334,304 
3,810,197 
531,133 
15,805,262 
5,542,445 
9,736,119 


$1,067,132 
8,201,941 
422,966 
39,869 
115,380 
961,935 
292,827 
17,301 
294,535 
18,902 
774 


61.7 
48.4 








$ 


71,454,397 


$11,433,562 











Note: Data ddes not include individual shipments valued under $250. 


“Less than one-half of one percent. 


n.s.p.f—Not specially provided 


Source: U.S. Department of Commerce, Bureau of the Census. 


for. 
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GRAPHIC ARTS OUTLOOK 
REFLECTS UPSWING IN ECONOMY 


By Rose Marie Bratland 


Expanding markets, higher educational levels, and 
prospects for a buoyant national economy are expected to 
increase sales of the U.S. graphic arts industries to $42.7 
billion in 1976, a gain of approximately 10 percent over 
1975. Firms engaged in commercial printing, business 
forms manufacture and related activities foresee growth 
markets for a wide range of products including catalogs, 
advertising materials, financial printing, labels and 
decals. Publishers of newspapers and magazines look to 
gains in advertising receipts and larger revenues from cir- 
culation as attainable goals in 1976, while book, directory 
and business service publishers look forward to the expan- 
sion of existing markets such as schools, libraries, institu- 
tions and households. (See table 5.) 

Printing and publishing employment declined slightly 
in 1975 but is expected to make-new gains in 1976. Total 
graphic arts employment in 1975 was estimated at just 
under 1.1 million workers. 


Industry Problems Not Unique 


The primary concerns of U.S. printers and publishers 
are shared by other manufacturing groups: energy, infla- 
tion, possible materials shortages. 

The graphic arts industry is not a major manufacturing 
consumer of fuels and energy. However, certain segments 
of printing and publishing are very strongly influenced by 
changes in the price and allocation of energy. Commercial 
printing establishments use energy in many forms, one of 
which is natural gas-fired press dryers to set inks. 
Newspapers that employ hot lead pots for typesetting pur- 
poses are also high energy consumers. 

The impact of inflation takes many forms. Capital ex- 
penditures for new equipment, structures, or additions to 
existing plants are subject to higher interest rates, thus 
thwarting technological developments and plant produc- 
tivity. Downturns in the capital markets bring pressures 
on industry to seek funds from other sources, including 
the pricing structure of the firms’ products. 

Materials shortages eased considerably in 1974-75 and 
most paper grades again became available. Canadian 
newsprint strikes in the summer and fall of 1975 
threatened U.S. publishers’ supplies. The possibilities pf 
disruptions in U.S. newspaper production remained a 
problem, despite the high inventories publishers carried as 
a strike contingency. 


New Technology, New Skills 


The graphic arts industry has a long tradition of 
craftsmanship, but the new technology—in typesetting, 
platemaking, and presswork; in the editorial process; in 
warehousing and distribution—has brought forth the need 
for new skills. The growth of lithography and photocom- 
position, for example, have been accompanied by exten- 
sive retraining of the workforce and a reexamination of 
the basic skills required for the job. Both labor and 
management have vested interests in a skilled, highly pro- 


-ductive workforce. The linkage of computers and sophisti- 


cated electronic processing and control equipment to 
many editorial, production, and distribution functions 
necessitates a high degree of learning, experience and 
motivation. Retraining in some sectors of the industry has 
been particularly difficult but much headway has been 
made in blending graphic arts craftsmanship with the most 
recent advances in technology. 


International Markets for Printed Matter 


Exports of U.S. printed products continue to set new 
records, with 1976 shipments estimated to reach 
$575-600 million. Books and magazines are the major ex- 
port items, representing about three-quarters of total U.S. 
printing and publishing sales overseas. Canada is the 
single largest purchaser of U.S. printed matter, accounting 
for approximately 45-50 percent of total U.S. exports. 
Listed in order of sales volume, the United Kingdom, 
Japan, and Australia have combined purchases of an addi- 
tional 20-25 percent. 

The U.S. is among the world’s largest importers of 
printed products, with foreign-published books, 
magazines and newspapers representing 65-70 percent of 
total import sales. Approximately two-thirds of U.S. 
printed matter imports are supplied by (in order of sales 
volume) the United Kingdom, Canada, Japan and Italy. 
Projections for 1976 show imports of printed products to 
the U.S. in the range of $325-350 million. 


Growth Linked to New Markets 


Prospects for continued growth of the U.S. printing and 
publishing industries are tied to the expansion of existing 





markets and to the opening of new ones. While shares of 
total advertising expenditures, for example, are expected 
to remain relatively stable among the competing media, 
stronger reader participation will be encouraged by U.S. 
newspapers and magazines. Commercial printers and 
manifold business forms producers are expected to in- 
crease their product specialization and to explore sales 
potentials in wider geographic sections of the country, 
thus heightening already stiff competition. International 
sales of U.S. printed products should increase substan- 
tially, particularly in view of (1) the competitive produc- 
tivity advantages maintained by the U.S. graphic arts in- 
dustry; (2) the continually growing needs of foreign coun- 
tries for U.S. technical knowledge; and (3) international 
interest in U.S. cultural activites—all as transmitted 
through the printed word. 

By 1985, total sales of the U.S. printing and publishing 
industry are estimated at just under $83 billion, reflecting 
an annual average gain of 7.9 percent from 1975’s receipts 
of $38.9 billion. 

Six of the 17 industry segments included in Printing, 
Publishing and Allied Industries (SIC 27) account for 
over 80% of the receipts in the industry group. The 
following is a brief summary of the anticipated perfor- 
mance of each of these segments during 1976. 


Newspapers 


Newspaper publishing, though not totally escaping the 
impact of the business recession in 1974 and 1975, fared 
far better than most industries. Total value of receipts for 
newspaper publishers during 1975 reached an estimated 
$9.7 billion, 4 percent above receipts in 1974. If the 
economic movement continues as expected, upward 
through 1976, publishers’ receipts should rise by 12 per- 
cent and total an estimated $10.9 billion. 
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Periodical Publishing 


Although magazines’ share of the advertising dollar 
continues to decline, periodical publishers’ receipts are 
expected to reach $4.3 billion in 1976, 4 percent above 
the 1975 level. Much of the increase in dollar volume in 
recent years reflects rising paper and postal costs rather 
than increasing volume. Nevertheless, greater reader 
selectivity instead of mass coverage on the part of periodi- 
cal publishers is fostering renewed growth for many of 
them. 


Book Publishing 


Publishers’ receipts from the sale of books are expected 
to exceed $4.1 billion in 1976, a gain of 10 percent over 
1975’s estimated receipts of $3.8 billion. This increase is 
attributed to rising levels of disposable income, nominal 
increases in the funding of books for libraries and educa- 
tional institutions, higher educational attainment and the 
expanding informational needs of the nation. 


Book Printing 


Higher disposable incomes earned by an expanded 
reading public should push receipts of the U.S. book 
printing industry to approximately $1.3 billion in 1976, 9 
percent above 1975’s estimated sales of $1.2 billion. This 
marks a return by book manufacturers to a rate of growth 
considerably above the disappointing production levels of 
4th quarter 1974 and Ist quarter 1975. Both press and 
binding capacity utilization increased rapidly through the 
2nd half of 1975, and all indications point to continued 


high production through the peak seasonal periods of 
1976. 


Table 5.—Printing, Publishing and Allied industries: Projections 1975-85' 
[Value of shipments in millions of dollars except as noted] 





Industry 1975 


Percent 
increase 
1974-75 


Percent 
increase 
1975-76 


Percent 
increase 
1975-852 


1976 





27 Printing, publishing and allied industries, 
38,910 
9,684 
4,179 
3,760 
1,180 
11,450 
2,307 
6,350 


2711 
2721 
2731 
2732 
2751-2-4 
2761 
27— 


Newspapers 

Periodicals 

Book publishing 

Book printing 

Commercial printing 
Manifold business forms 
Other printing and publishing 











10 82,940 7.9 
12 20,000 7.5 
4 6,200 4.0 
10 8,430 8.4 
9 2,360 7.2 
10 27,100 9.0 
9 6,000 10.0 
8 12,850 7.3 








NODODOLAN 











‘Estimated by Bureau of Domestic Commerce (BDC). 
2Compound annual rate of growth. 


3includes the following industries: 2741—WMiscellaneous publishing, 2753—Engraving and plate printing, 2771—Greeting card publishing, 
2782—Blankbooks and looseleaf binders, 2789—Bookbinding and related work, 2791—Typesetting, 2793—Photoengraving, 2794— 
Electrotyping and stereotyping, 2795—Lithographic platemaking services. 
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Commercial Printing 


The commercial printing industries entered the second 
half of the seventies in generally sound condition after 
weathering the severe recession of 1974-75. The total dol- 
lars received by commercial printers in 1973 were almost 
$10 billion, 9 percent above the previous year’s receipts. 
Although 1974 began in a fashion that dictated high 
expectations, total receipts came to $10.6 billion, only 7 
percent above 1973. In 1975 receipts for commercial 
printing rose almost 8 percent to $11.5 billion. During 
1976 further gains are expected and total receipts for 
printers will approximate $12.7 billion, 10 percent higher 
than 1975. 


Manifold Business Forms 


Reflecting the upswing in the economy during 1976, 
business forms industry receipts are expected to total $2.5 


billion, 9 percent above the 1975 level. Business forms 
shipments hit the $2 billion mark in 1974, recording a 28 
percent increase; however, the growth rate was down con- 
siderably in 1975, rising only 6 percent. 


1976 Outlook Released 


The industry briefs presented in this article were taken 
from the Printing and Publishing Chapter of the U.S. In- 
dustrial Outlook, published annually by the Domestic and 
International Business Administration, U.S. Department 
of Commerce. The 1976 edition of the U.S. Industrial 
Outlook contains 500 pages of economic forecasts and 
projections for nearly 250 industries, and may be obtained 
by forwarding a check or money order of $5.45 to the 
Superintendent of Documents, U.S. Government Printing 
Office, Washington, D.C. 20402. 
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PATTERNS OF CONCENTRATION IN THE 
U.S. GRAPHIC ARTS INDUSTRIES 


By William S. Lofquist 


The concentration of industry shipments by the largest 
companies in the U.S. graphic arts industries showed no 
substantial variations over the period 1963-72. However, 
this should not imply that sales concentration in the print- 
ing and publishing industry has been relatively stable. 
Data recently released by the Bureau of the Census indi- 
cate that virtually every segment of printing and publish- 
ing is undergoing a trend either toward greater industry 
shipment concentration or towards a loosening of con- 
centration activity. Greeting card publishing exhibits the 
most signs of industry concentration while the 
lithographic printing industry shows the least. Bookbind- 
ing is the only printing and publishing activity that had a 
relatively stable concentration pattern between 1963 and 
1972. 


Trends in Concentration 


The U.S. printing and publishing industry group con- 
sists of 17 individual industry segments. Between 1963 
and 1972, the following industries increased in shipment 
concentration: 


SIC Code 


2711 
2732 
2771 
2782 
2793 
2794 


Industry 


Newspapers 

Book printing 

Greeting card publishing 
Blankbooks and looseleaf binders 
Photoengraving 

Electrotyping and stereotyping 


Eight graphic arts industries showed a relative decline 
in concentration of shipments over the period 1963-72: 


SIC Code 


2721 
2731 
2741 
2751 
2752 
2753 
2761 
2791 


Industry 


Periodicals 

Book publishing 

Miscellaneous publishing 
Commercial printing, letterpress 
Commercial printing, lithographic 
Engraving and plate printing 
Manifold business forms 
Typesetting 


Two industries—commercial printing, gravure (SIC 
2754) and lithographic platemaking services (SIC 
2795)—show data only for 1972, and one industry— 
bookbinding and related work (SIC 2789)—had no dis- 
cernible concentration pattern in the 1963-72 period. 

Data on industry concentration by U.S. manufacturers 
is collected by the Bureau of the Census. The most com- 
prehensive statistics yet compiled by Census on industry 
concentration ratios appear in a special report series to the 
1972 Census of Manufactures. For the first time in this 
series, data are shown not only for selected industry at- 
tributes (i.e., shipments, employment, payroll, capital ex- 
penditures, etc.) but also for individual product groups. 
Thus, statistics indicating the degree of company con- 
centration in such printed products as farm periodicals, 
textbooks, lithographically printed pamphlets, gravure 
plates and cylinders, sales books and blankbooks, among 
many other printed products (see table 7), are now availa- 
ble to the general public and should be of particular in- 
terest to market research and financial management per- 
sonnel. 


Concentration of industry Shipments 


Patterns of concentration of total industry shipments 
are displayed in table 6. Ratios for each of the 17 printing 
and publishing industries appear for 1972 and for years 
dating as far back as 1947. A ranking of these 17 indus- 
tries, according to the degree of shipment concentration, 
would list the greeting card publishing, electrotyping and 
stereotyping, commercial printing (gravure) and manifold 
business forms industries as the most highly concentrated 
in 1972. All four industries show 8 companies accounting 
for at least 50% of total value of shipments in each of the 
industries. Graphic arts industries exhibiting the least 
concentration in 1972 were the bookbinding, commercial 
printing (letterpress), typesetting, and commercial print- 
ing (lithographic) industries. In none of these industries 
did the 50 largest companies account for as much as 50% 
of total value of respective industry shipments. This 
should not imply, however, that these four low-concentra- 
tion industries do not have product categories in which 
significant company concentration exists. As shown in ta- 
ble 7, many products of the commercial printing indus- 
tries have high levels of shipment concentration. 
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Data on two industries—commercial printing (gravure) 
and lithographic platemaking services—are available for 
the first time in the 1972 Census of Manufactures. Gravure 
printing is a highly concentrated industry with 8 com- 
panies garnering 55% of total industry shipments. 
Lithographic platemaking is a fragmented industry with 
relatively low ratios of shipment concentration; the 50 
largest companies account for just 60% of industry ship- 
ments. 


Share of Product Shipments 


As noted earlier, the Bureau of the Census has for the 
first time released concentration ratio statistics on in- 
dividual product classes. Table 7 lists the share of value of 
shipments of printed products accounted for by the largest 
U.S. printing and publishing companies. Most of the pro- 
duct codes show ratios for each of the Census years be- 
tween 1958 and 1972. 

In general, the publishing product categories (periodi- 
cals, books, greeting cards and miscellaneous published 
products such as catalogs and directories, and business 
service publications) exhibit a greater degree of shipment 
concentration than products in the commercial printing or 
printing trade service categories (such as labels and wrap- 
pers, advertising printing, lithographically printed 
catalogs and directories, and screen process printing). 
Publishers of books and publishers of periodicals show 
some similarity in their patterns of product concentration. 
In both industries, the 20 largest firms represent at least 
50% to 75% or more of individual product shipments. 

In examining trends in product shipment concentra- 
tion, it is clear that a trend towards greater or lesser con- 
centration in a particular product category is not 
necessarily reflective of the potential growth attributes of 
that product. For example, letterpress printing of 
magazines (SIC 27511) shows a significant jump in com- 
pany concentration over the period 1958-72, but product 
shipments noted a decline over this time frame. Con- 
centration in this product classification is at least some- 
what inadvertent, with relatively fewer letterpress print- 
ing companies competing for larger net shares of a declin- 
ing market. A trend towards significantly higher con- 
centration is also shown in the publishing of technical, 


scientific and professional books (SIC 27313) but in this 
instance the markets for such publications underwent con- 
siderable expansion in the period 1958-72, and the largest 
publishing companies were able to capture increasing 
shares of a growth sector. 


Industry Concentration on a Selected Item Basis 


Table 8 presents data on printing and publishing indus- 
try concentration, considering such items as employment, 
payroll, production workers, value added by manufacture 
and capital expenditures. Data are shown for calendar 
year 1972, the most recent Census of Manufactures year. 

The ratios in table 8 display relatively minor variations 
in concentration between the individual selected items in 
a given industry. Thus, the share of concentration of 
capital expenditures held by the 20 largest companies in 
the newspaper industry, for example, is not for the most 
part radically different from the share of number of 
employees or the number of production workers—again, 
for example—held by these same 20 companies. 

Analysis of the data in table 8 tend to reinforce the 
comments made regarding the industry concentration 
Statistics found in table 6. The greeting card publishing, 
electrotyping and stereotyping, commercial printing (gra- 
vure) and manifold business forms industries are highly 
concentrated, whereas the bookbinding, commercial 
printing (letterpress), typesetting and commercial printing 
(lithographic) industries exhibit the smallest shares of in- 
dustry concentration. 


Census Publication Now Available 


The publication titled “Concentration Ratios in 
Manufacturing,’-—MC72(SR)-2—a part of the Special 
Report Series prepared under the 1/972 Census of 
Manufactvres publication program, has recently been 
made available. Copies of this publication may be ob- 
tained through the Superintendent of Documents, U.S. 
Government Printing Office, Washington, D.C. 20402, or 
at any of the U.S. Department of Commerce district 
offices. Price of the publication is $4.25. 
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Table 6.—Share of Value of Shipments Accounted for by the 4, 8, 20, and 50 Largest Companies in the Printing and Publishing Industry: 1972 
and Earlier Years 


| Value of industry shipments? Primary 


— ; —_— salliaea se — product 
Industry and year' Percent accounted for by‘— special- 
Total “ - ization Coverage 
Companies? (million 4 largest 8 largest | 20 largest | 50 largest ratio® ratio® 
(number) dollars) companies | companies | companies | companies | (percent) (percent) 


MAJOR GROUP 27.—PRINTING AND PUBLISHING 


Newspapers 1972 8,262.8 17 43 60 
1970 6,990.9 16 (NA) (NA) 
1967 5,757.1 16 56 
1966 .. 5,520.2 14 (NA) 
1963 4,483.6 15 52 
1958 3,615.6 17 51 
1954.. 3,091.0 18 (NA) 
1947 1,891.3 21 (NA) 


Periodicals 1972 3,510.6 26 69 
1970 3,157.9 28 (NA) 
1967. 3,095.9 24 72 
1966 2,717.9 28 (NA) 
1963 2,295.7 28 73 
1958 1,650.6 31 69 
1954 1,441.0 29 (NA) 
1947 1,069.6 34 (NA) 


Book publishing 1972 2,856.9 19 77 
1970 2,437.3 21 (NA) 
1967. 2,060.2 20 
1966.. 1,996.3 20 
1963 1,534.6 20 
1958 1,000.9 16 
1954 665.2 21 
1947 463.9 18 


Book printing 1972 937.7 24 
1970 939.3 22 
1967 787.4 21 
1966 709.3 22 
1963 546.6 19 
1958 354.3 24 
1954.. 221.3 


Miscellaneous publishing 1972 , 070.2 
1970 7249 
1967 ; 605.3 
1966 495.2 
1963 , 389.6 
1958 i 315.7 
1954 231.2 
1947.. 103.3 


Commercial printing, letterpress’... 1972 3,291.8 
1970.. 3,726.8 
1967 .. 3,255.5 
1966 3,202.3 
1963 2,645.1 


Commercial printing, lithographic®. 1972.. 5,124.8 
1970 4,155.1 
1967 3,139.4 
1966 2,791.4 
1963 2,149.7 


Engraving and plate printing 1972 201.6 
1970 164.3 
1967 137.9 
1966 175.9 
1963.. 111.1 
1958 85.2 
1954 60.1 
1947 45.3 
1935 
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Table 6.—Share of Value of Shipments Accounted for by the 4, 8, 20, and 50 Largest Companies in the Printing and Publishing Industry: 1972 
and Earlier Years—Continued 


Value of industry shipments? Primary 


ee 
Percent accounted for by‘— speciai- 


Industry and year' 


Total + ization Coverage 
Companies? | (million 8 largest | 20 largest |; 50 largest ratio® ratio® 
(number) dollars) companies| companies | companies ; companies | (percent) (percent) 





Commercial printing, gravure’... .. * 697.6 


Manifold business forms . . ‘ ee 1,429.7 
1,233.2 
932.3 
823.9 
637.7 


Greeting card publishing. . * 755.4 
659.6 
517.9 
460.1 
346.0 
276.0 
208.9 
123.9 


Blankbooks and looseleaf binders. * 591.1 
461.5 
381.3 
344.2 
268.2 


Bookbinding and related work .... : 377.2 
353.3 
340.6 
349.1 
228.5 
182.0 


Typesetting............... = 482.8 
462.9 
356.7 
309.6 
241.0 
175.1 
121.4 

75.7 


-_ 


Photoengraving - 229.7 
219.1 
234.3 
225.0 
212.4 
206.0 
173.0 
133.5 


Electrotyping and steriotyping .... — 36.8 
54.9 
62.1 
81.2 
76.1 
77.7 
85.9 
59.0 
(NA) 


Lithographic platemaking services'°® 
330 257.0 29 60 
































(NA) Not available. (S) Data suppressed because some of the largest companies were approximately the same size as others not included in the sample, and 
therefore a reliable numerator could not be computed. (Footnotes continued on next page ) 
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‘Industry codes and descriptions are based on the 1972 Standard Industrial Classification Manual (SIC). This classification system represents a substantial revi- 
sion from the previous 1957 edition as modified through 1967 and was put into effect with the final reports in the 1972 census. The concentration ratios in 1958 
were tabulated on the 1945 edition to preserve comparability to prior years. Also, in 1958, establishments in Alaska and Hawaii were not included as part of U.S. 
industry totals since these States did not attain Statehood until 1959. Data and ratios for 1958 and prior years are shown in this report only if the industry definitions 
are so closely comparable that the concentration ratios could not be affected by the shifting of plants due to industry classification changes or by the change in 
treatment of Alaska and Hawaii. (See ‘ Concentration Ratios in Manufacturing Industry: 1958,” Part |, table 7, for comparability of old-new industry definitions.) 

2The determination of company affiliiation of establishments is based on census reports and publicly available records. Value of shipment totals for establish- 
ments have been summarized into company totals in each manufacturing industry. “Largest companies are determined by each company’s value of shipments in 
the specified industry 

‘Value of shipments figures are not completely comparable between the years 1963-72 and prior years. They include for all establishments classified in the in- 
dustry (a) value of products primary to the industry, (b) value of all secondary products which are primary to other industries, (c) value of miscellaneous receipts 
such as receipts for contract and commission work on materials owned by others, scrap, salable refuse, repairs, etc., and (d) value of resales—i.e., products resold 
in same condition as bought. In 1958 and prior years value of resales was excluded from value of shipments. 

‘The percentages consist of the sum of the value of shipments of the largest 4 companies (or 8, 20, or 50 companies), divided by the total value of shipments of 
the industry 

5The “primary product specialization ratio’ measures the extent to which plants classified in the industry specialize in making products regarded as primary to 
the industry; tht is, value of shipments of primary products of plants in the industry is expressed as a ratio of the total shipments of all products made by these 
establishments (excluding miscellaneous receipts, such as receipts for contract and commission work on materials owned by others, scrap and salable refuse, 
repair, etc.) 

®The ‘‘coverage ratio’ measures the extent to whichh all shipments of primary products of an industry are made by plants classified in the industry, as dis- 
tinguished from secondary producers elsewhere; that is, value of shipments of the primary products made by plants classified in the industry is expressed as a ratio 
of the total shipments of primary products made by all producers, both in and out of the specified industry. 

’Data for 1972 are not completely comparable to earlier data due to a significant revision in the 1972 SIC system. Industry 2751 was split into two separate in- 
dustries: This industry and commercial printing, gravure (industry 2754, 1967 product classes 27517 and 27518). 

®Data for 1972 are not completely comparable to earlier data due to a significant revision in the 1972 SIC system. Industry 2752 was split into two separate in- 
dustries: This industry and lithographic platemaking and related services (industry 2795, 1967 product class 27527). 

*Comparable data for prior years are not available due to a major revision in the 1972 SIC system,; this industry was previously identified as product classes 
27517 and 27512 under industry 2751. 


‘Comparable data for prior years are not available due to a major revision in the 1972 SIC system; this industry was previously identified as product class 
27527 under industry 2752 


Source: U.S. Department of Commerce, Bureau of the Census. 





WINTER 1976 


Table 7.—Share of Value of Shipments of Each Class of Product Accounted for by the 4, 8, 20, and 50 Largest Companies: 1972 and Earlier 
Years 


Value of shipments? 


Class of product and year' Total Percent accounted for by°— 


(million 4 largest 8 largest 20 largest 50 larges* 
dollars) companies companies companies companies 


MAJOR GROUP 27.—PRINTING AND PUBLISHING 


Newspapers ; — 7,901.1 13 29 44 
5,549.8 16 25 40 
4,254.7 15 22 36 
3,458.3 18 25 36 


Daily and Sunday newspapers, receipts from subscriptions 
and sales , ; 1,745.5 
1,309.1 
1,064.4 
916.7 


Daily and Sunday newspapers, receipts from advertising 5,207.9 
3,652.5 
2,727.5 
2,208.7 


Weekly and other newspapers, receipts from subscriptions 
and sales. 


Weekly and other newspapers, receipts from advertising 


Newspapers, n.s.k. 


Periodicals . 


Farm periodicals, receipts from subscriptions and sales . 


Farm periodicals, receipts from advertising 


Specialized business and professional periodicals, receipts 
from subscriptions and sales 


Specialized business and professional periodicals, receipts 
from advertising 


General periodicals, receipts from subscriptions and sales 























See footnotes at end of table. 
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Table 7—Share of Value of Shipments of Each Class of Product Accounted for by the 4, 8, 20, and 50 Largest Companies: 1972 and Earlier 


Value of shipments? 





Class of product and year' Percent accounted for by°— 





(million 4 largest 8 largest 20 largest 50 largest 
dollars) companies 


companies companies companies 


General periodicals, receipts from advertising ; ; 889.0 60 84 94 
879.5 67 90 97 
710.6 72 92 97 
543.9 73 91 98 


Other periodicals, except shopping news, directories, 
or catalogs, n.e.c 


Periodicals, n.s.k 


Book publishing 


Text books, including teachers’ editions 


Technical, scientific, and professional books 


Religious books 


General books (trade, etc.) 


General reference books® 


Other books (excluding pamphiets)® 
Pamphiets® 


1967 product class 27316, Other books and pamphiets® 


Book publishing, n.s.k 























See footnotes at end of table. 
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Table 7.Share of Value of Shipments of Each Class of Product Accounted for by the 4, 8, 20, and 50 Largest Companies: 1972 and Earlier 
Years—Continued 


Value of shipments? 





Class of product and year' Percent accounted for by3— 





(million 4 largest 8 largest 20 largest 50 largest 
dollars) companies companies companies companies 





Book printing 


Books, printing only, lithographic® 


Books, printing and binding, lithographic® 


Pamphlets, workbooks, standardized and objective tests, 
printing only, lithographic® 


Pamphlets, workbooks standardized and objective tests, 
printing and binding, lithographic® 


1967 product class 27322, Book and pamphiet printing 
and book binding (other than lithographic process)® 


Books, printing only, other than lithographic® 


Books, printing and binding, other than lithographic® 


Pamphlets, workbooks, standardized and objective tests, 
printing only or printing and binding, other than lithographic® 


Catalogs and directories, publishing 


Business service publications 


Other miscellaneous publishing '® 


Miscellaneous publishing, n.s.k. ............... 2. cece eee 























See footnotes at end of table. 
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Table 7.—Share of Value of Shipments of Each Class of Product Accounted for by the 4, 8, 20, and 50 Largest Companies: 1972 and Eariier 
Years—Continued 


Value of shipments? 


Class of product and year' Total Percent accounted for by°— 


20 largest 50 largest 
companies companies 


(million 4 largest 8 largest 
dollars) companies 


Commercial printing, letterpress"' ar See 3,405.3 19 28 
3,265.0 24 33 


2,711.4 25 34 
2,454.7 


Magazine and periodical printing (letterpress) ‘ acs 4243 
512.7 
574.0 
4527 


Labels and wrappers printing (letterpress) ... bare kites 502.4 
390.2 
296.9 
263.1 


Catalogs and directories printing (letterpress) .. - 134.3 
171.3 
148.7 
139.9 


Financial and legal printing (letterpress) : ; 190.1 
152.9 
111.3 

768 


Advertising printing (letterpress) ; ; 268.7 
345.7 
276.4 
348.7 


Other general job printing (letterpress) a 522.7 
527.7 
717.1 
643.2 


Screen process printing, except textiles , ; ieee 172.1 
93.3 
69.2 


Commercial printing, letterpress, n.s.k 


Commercial printing, lithographic'? 


Magazine and periodical printing (lithographic). . 


Labels and wrappers printing (lithographic) 


Catalogs and directories printing (lithographic) 























See footnotes at end of table. 
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Table 7.—Share of Value of Shipments of Each Class of Product Accounted for by the 4, 8, 20, and 50 Largest Companies: 1972 and Earlier 


Value of shipments? 
—---SS 
Total Percent accounted for by°— 


(million 4 largest 8 largest 20 largest 50 largest 
dollars) companies | companies | companies | companies 


= EE —— ee 


271.1 35 48 62 
137.7 33 48 65 
108.9 31 62 

50.0 47 75 


Advertising printing (lithographic) See 554.1 26 


967.6 28 
7216 26 
577.3 27 


Other general job printing (lithographic) '° _— 967.8 32 
705.6 56 


Commercial printing, lithographic,nsk. . — 750.8 


420.1 
96.3 
33.2 


Engraving and plate printing (except photoengraving) 


Commercial printing, gravure‘? 


Publication printing, gravure (1967 product class 27517)... 


Labels, wrappers and wrap printing, gravure‘ 
Advertising printing, gravure '* 

Other commercial printing, gravure'‘ 

Gravure plates and cylinders'* 

Commercial printing, gravure, n.s-k. 


1967 product class 27518, Other gravure printing '* 


Manifold business forms 


Sales and other manifold books 


27615 Custom continuous forms with or without carbon, 
marginally punched or not marginally punched'* 























See tootnotes at end of table. 
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Table 7.—Share of Value of Shipments of Each Class of Product Accounted for by the 4, 8, 20, and 50 Largest Companies: 1972 and Earlier 
Years—Continued 


Value of shipments? 


Total Percent accounted for by°— 


L — Se tare Sa ea 
(million 4 largest 8 largest 20 largest 50 largest 
dollars) companies companies companies companies 


Stock continuous forms'®.......... rae tad aor 204.9 66 75 86 96 


1967 product class 27611, Continuous business forms'® . ; 480.2 57 67 78 90 


291.1 60 69 79 89 
169.2 67 74 84 92 


Manifold business forms, n.sk. . ~ , ; 57.8 


24.0 (X) (X) (X) 
9.8 (X) 


Greeting card publishing ; ‘ , 84 
82 
79 
72 
66 


Greeting cards, publishers’ sales ‘ ‘ 93 


91 
87 
79 
76 


Greeting cards, printed for publication by others 79 
73 
70 
70 
60 


Greeting card publishing n.s.k. 
(X) 
(X) 
(X) 





Biankbooks and looseleaf binders 60 


56 
52 
49 


Biankbook making : 77 
71 
61 
51 
Looseleaf binders and devices ; 64 


65 
67 
66 
63 


Blankbooks and looseleaf binders, n.s.k. 
(X) 


Bookbinding and related work 


Edition, library, and other hard cover bookbinding 























See footnotes at end of table. 
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Table 7.—Share of Value of Shipments of Each Class of Product Accounted for by the 4, 8, 20, and 50 Largest Companies: 1972 and Earlier 
Years—Continued 


Value of shipments? 


Class of product and year' Total | Percent accounted for by°— 


(million 4 largest 8 largest 20 largest 50 largest 
dollars) companies companies companies companies 


Other book and pamphlet binding and related binding work ‘ale F 164.8 23 37 58 
135.4 14 28 50 
1176 26 43 

95.8 24 41 


Bookbinding and related work, n.s.k Baars (X) 
(X) 
(X) 
(X) 


Typesetting re 16 
17 
16 
16 
16 


Photoengraving plates made for others ne a 26 


24 
22 
23 
19 


Electrotyping and stereotyping duplicate plates made for others 
1972... 
Te «2s. 
1963.... 
1966.... 
1954.... 


Lithographic platemaking services (1967 product class 27527)'’ 
1972.... 263.0 17 24 35 
1067 .... 151.2 34 43 57 74 
1963.... 129.5 26 31 42 57 
1966.... 68.0 11 18 29 47 


27951 Lithographic plates"’ ; Beas 112.4 33 43 59 75 


27952 Lithographic services"’ bucace 131.6 13 19 33 56 




















27950 Lithographic platemaking services, n.s.k. afte 19.0 (X) (xX) (X) (X) 








n.e.c.—Not elsewhere classified. n.s.k.—Not specified by kind. (X) Not applicable. (NA) Not available. (D) Withheld to avoid disclosing figures for 
individual companies. 


‘Product classes (5-digit codes) and product groups (4-digit codes) are assigned to the industry to which they are primary. Products which are primary to 2 or 
more industries are split according to the industry code of the establishment producing them. 

?Represents Yor each product class or group the total value shipped by all producers in all industries. The 4-digit product group represents the total shipments 
by all producers of the products assigned the code with the same first 4 digits. For products primary to more than 1 industry, only the amount produced by plants 
with the same industry code is included. Thus, the total value of products of meatpacking plants includes all fresh meats but only those prepared meats (20116, 
20117, 20118) processed in plants classified in industry 2011. It does not include such products made elsewhere (20136, 20137, 20138). 

3Company affiliation is determined from census reports and public records. The value of shipments of products falling within each 5-digit class or 4-digit group 
was aggregated for plants under common ownership and company totals derived to determine the largest producers. Thus, the same Company may contribute to 
total value of shipments in more than 1 product class or group. 

‘individual products primary to other industries were included in the published totals of this product class in order to avoid disclosing figures for individual com- 
panies. Percentage share of this total accounted for by large companies is not available. 

5This product class was previously identified as product class 27312, Subscription reference books, hardbound. Since the definition was expanded to include 
other reference books such as dictionaries, thesauruses, and atlases, 1972 data are not completely comparable to data for 1967 and earlier years. 

®For 1972, product class 27316 was reclassifed as product classes 27318 and 27319. 

7Revised concentration ratios not available because corrections to individual records could not be identified. 

®For 1972, product class 27321 was reclassified as product classes 27321, 27322, 27323, and 27324. 

For 1972, product class 27322 was reclassified as product classes 27325, 27326, and 27327. 

©The composition of this product class was redefined compared to 1963. Where possible, corrections were made to the 1963 aggregate, but concentration 
ratios are not available for prior periods. 

(Footnotes continued on next page.) 
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"Comparability of this product group has changed slightly as a result of the 1972 SIC revision. For 1972, product classes 27417 and 27518 were reclassified 
as industry 2754. The change is estimated to be approximately 13 percent of the total value of shipments. 1967 and earlier data are tabulated under the old defini- 
tion 


"Comparability of this product group has changed due to the reclassification of product class 27527 to industry 2795. The change is estimated to be approx- 
imately 5 percent of the total value of shipments. 1967 and earlier data are tabulated under the old definition 


"For 1972, industry 2754 was formed by combining old product classes 27517 and 27518. Comparable data are not available for 1967 and earlier years. 
“For 1972, product class 27518 was reclassified as product classes 27542, 27543, and 27545 
‘Ratios not available. in the mechanical conversion to the revised product codes based on the 1957 SIC system, the products of a significant number of small 


establishments were not properly changed from industry 2782. Although the total shipments have been corrected, it was not feasible to correct the individual 
figures for smali establishments 


‘For 1972, product class 27611 was reclassified as product classes 27615 and 27617. 
"For 1972, product class 27527 was reclassified as product classes 27951 and 27952. 


Source: U.S. Department of Commerce, Bureau of the Census. 





WINTER 1976 


Table 8.—Share of Selected tems Accounted for by the 4, 8, 20, and 50 Largest Printing and Publishing Companies, Ranked on Value of Ship- 
ments: 1972 


Number of— Value of All employees Production workers Value Capital expenditures, new' Cost of 
. d ship- ‘Z added by materials 
Com- | Estab-| ments Number | Payrull | Number Man- Wages manu- Total Struc- Machin- 
panies facture tures ery 
ments and and 
Company size group additions | equip- 
to plant ment 





(9) (h) (k) it) 


Y 2711 —NEWSPAPERS 


Total (columns c, e, g, h to m in millions, 
d and f in thousands) 298.4 |$1,536.8 |$6,219.9 $2,043.5 


Percent of above totals accounted for by— 
4 largest companies - 12 12 17 
8 largest companies 21 20 28 
20 largest companies 33 33 43 
50 largest companies 48 48 61 


INDUSTRY 2721 —PERIODICALS 
Total (columns c, e, g, h to m in millions, 

d and f in thousands). .. . : : ; : 21.1 $2,109.9 $1,404.2 
Percent of above totals accounted for by— 
4 largest companies 2 27 23 
8 largest companies ... 5 35 41 
20 largest companies . 11 52 57 
50 largest companies 24 27 66 72 


a 


INDUSTRY 2731 —BOOK PUBLISHING 


Total (columns c, e, g, h to m in millions, 
d and f in thousands) a . 16.2 31.4 | $1286 |$1,935.8 


Percent of above totals accounted for by— 
4 largest companies ; 5 6 6 

8 largest companies ... 13 15 13 
20 largest companies 35 37 40 
50 largest companies. . 63 66 67 
INDUSTRY 2732 —BOOK PRINTING 

Total (columns c, e, g, h to m in millions, 
d and f in thousands)........... : ‘ 33.0 645 $604.5 


Percent of above totals accounted for by— 
4 largest companies ; Linnie 23 22 24 23 
8 largest companies re 35 36 38 37 36 
20 largest companies ..... é . 52 55 56 55 53 
50 largest companies ; 67 | 68 69 68 67 


INDUSTRY 2741 —MISCELLANEOUS PUBLISHING 
Total (columns c, e, g, h to m in millions, 
d and f in thousands) 3 J g $1,070.2 : $331.2 19.1 31.7 $135.0 $775.8 


Percent of above totals accounted for by— 
4 largest companies .. . . hawks 24 13 15 17 
8 largest companies ....... ale 39 20 22 24 
20 largest companies... .. 53 34 37 38 
50 largest companies..... “oP ‘ i 65 | 49 53 55 





INDUSTRY 2751 —COMMERCIAL PRINTING, 


Total (columns c, e, g, h to m in millions, 
d and { in thousands) ; < J $3,291 8 1,131.7 103.9 191.2 | $813.7 |$2,003.0 


Percent of above totals accounted for by— 
4 largest companies ................. 12 13 19 14 
8 largest companies .................. 16 17 22 19 
20 largest companies ...... 22 24 29 26 


50 largest companies. ...... iach 30 | 31 36 34 


INDUSTRY 2752 —COMMERCIAL PRINTING, LITHOGRAPHIC 








Total (columns c, e, g, h to m in millions, 
d and f in thousands)......... 184.0 }$1,835.3 139.6 264.2 |$1,266:2 |$3,155.1 


Percent of above totals accounted for by— 
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Table 8.—Share of Selected Items Accounted for by the 4, 8, 20, and 50 Largest Printing and Publishing Companies, Ranked on Value of Ship- 
ments: 1972—Continued 





Number of— Value of All employees Production workers Value Capital expenditures, new' Cost of 
ship- . —————— _____} materials 
Com- | Estab-| ments Number | Payroll | Number Man- | Wages manu- Total Struc- Machin- 

panies | lish- hours facture tures ery 
ments and and 
Company size group additions} equip- 


to plant ment 
(e) (f) ig) (h) g (i) 


INDUSTRY 2753.—ENGRAVING AND PLATE PRINTING 


>———— 





Total (columns c, e, g, h to m in millions, 
d and f in thousands) $80.7 75 14.4 ; $152.4 


Percent of above totals accounted for by— 
4 largest companies 24 19 18 29 
8 largest companies 29 24 24 35 
20 largest companies 40 36 36 a4 
50 largest companies 55 49 50 | 57 





INDUSTRY 2754.—COMMERCIAL PRINTING, GRAVURE 





Total (columns c, e, g, h to m in millions, ] | 
d and i in thousands) $225.4 17.0 328} $1823 $372.2 


Percent of above totals accounted for by— 
4 largest companies 34 33 34 36 
8 largest companies 56 55 56 59 
20 largest companies 79 77 78 81 
50 largest companies | ' 94 : o | - _ si) 95 

INDUSTRY 2761.—MANIFOLD BUSINESS FORMS 


— —_—__—__—__,;— 





Total (columns c, e, g, h to m in millions, 
d and f in thousands) 51.429.7 $343.6 28.8 58.6 | $235.2 $823.6 


Percent of above totals accounted for by— 
4 largest companies 36 37 37 39 46 
8 largest companies 42 43 43 45 55 
20 largest companies 56 57 57 59 67 
50 largest companies ‘ 71 i 70 71 72 78 





INDUSTRY 2771.—GREETING CARD PUBLISHING 





Total (columns c, e, g, h to m in millions, | “| 
d and { in thousands) $187.9 12.0 . $91.5 $514.0 


Percent of above totals accounted for by— 
4 largest companies 64 49 52 70 
8 largest companies 73 59 63 80 
20 largest companies | 85 77 79 88 


50 largest companies 95 i 92 93 96 
J 





INDUSTRY 2782.—BLANKBOOKS AND LOOSELEAF BINDERS 


Total (columns c, e, g, h to m in millions, 
d and f in thousands) 266 | $192.7 





22.0 43.2 | $139.8 $390.6 $14.4 


Percent of above totals accounted for by— 
4 largest companies : , 38 37 39 41 41 
8 largest companies 48 47 48 52 §2 
20 largest companies ee 61 59 60 64 65 
50 largest companies : Sa bain ee 76 73 75 77 79 





INDUSTRY 2789.—BOOKBINDING AND RELATED WORK 





Total (columns c, e, g, h to m in millions, 
d and f in thousands). ‘ : j $178.9 22.0 405 | $139.1 $296.2 


Percent of above totals accounted for by— 
4 largest companies , 6 6 
8 largest companies feed aie 13 12 
20 largest companies . uae 25 26 
50 largest companies ee en oe 40 41 





TRY 2791.—TYPESETTING 





Total (columns c, e, g, h to m in millions, 
d and f in thousands) ‘riences J J 38.1 | $205.9 $426.0 


Percent of above totals accounted for by— 
4 largest companies 
8 largest companies 
20 largest companies . 
50 largest companies.... 















































See footnotes at end of table. 
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Table 8.—Share of Selected Items Accounted for by the 4, 8, 20, and 50 Largest Printing and Publishing Companies, Ranked on Value of Ship- 
ments: 1972—Continued 


Number of— Value of All employees Production workers Value Capital expenditures, new' Cost of 
ship- added by materials 
Com- | Estab-| ments Number | Payroll | Number Man- Wages manu- Total Struc- Machin- 
panies | lish- facture tures ery 
ments and and 
additions | equip- 
to plant ment 


Company size group 


(fy (g) (h) (i) (k) () 
INDUSTRY 2793.—PROTOENGRAVING 


Total (columns c, e, g, h to m in millions, 
d and f in thousands) 6.6 125 $81.0 $191.7 


Percent of above totals accounted for by— 
4 largest companies ; 13 10 12 14 14 
8 largest companies 19 15 18 19 20 
20 largest companies 32 28 30 34 33 
50 largest companies. .- 53 46 48 54 51 


INDUSTRY 2794.—ELECTROTYPING AND STEREOTYPI 


Total (columns c, e, g, h to m in millions, 
d and f in thousands) $19.0 1.2 2.1 $13.5 $28.5 


Percent of above totals accounted for by— 
4 largest companies (xX) 45 46 51 43 
8 largest companies 5 (X) 58 59 63 57 53 
20 largest companies (Xx) 79 80 81 78 62 
50 largest companies (Xx) 97 98 98 97 76 


2795.—LITHOGRAPHIC PLATEMAKING SERVICES 


| 


Total (columns c, e, g, h to m in millions, 


d and f in thousands) : 330 | : 6.2 118 $76.8 $185.1 $10.5 


Percent of above totals accounted for by— 
4 largest companies : 7 (Xx) 21 16 1 10 9 
8 largest companies (X) 29 24 17 17 16 
20 largest companies (xX) 41 35 29 28 28 
50 largest companies (X) 60 53 48 47 50 









































(X) Not applicable (D) Withheld to avoid disclosing figures for individual companies (Z) Less than half of one percent 
‘Includes expenditures for plants in operation and for plants under construction but not yet in operation. 


Source: U.S. Department of Commerce, Bureau of the Census 
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1975 Index to Selected Articles in 
PRINTING AND PUBLISHING 
Quarterly Industry Report 
Title 
No Recession Seen in U.S. Foreign Trade in Books 
Greeting Card Growth Reflects Changing Market 
Employment, Hours and Earnings Trends Over the Past Decade 
The Transportation of Printed Products 
Unemployment in the Printing and Publishing Industries 


Minority Ownership in the U.S. Graphic Arts Industry 


Growth of Women’s Employment in the Printing and Publishing Industries 


U.S. Printing and Publishing Centers Show Sizable Growth 
Energy Consumption in the U.S. Printing and Publishing Industry 


Graphic Arts Industry Growth in 1973 Reflects Inflationary Economy 


Issue 


January 


January 











STATISTICAL SERIES 


Table S-1.—U.S. Exports of Books, Periodicals, Other Printed Matter, Loose-Leaf Binders, and 


Printing Plates, January-September 1975 


[Schedule B Nos. 6423010—64 23030, 7182230, 8921110—8929100, 8929400, 
8929820—8929850, 8942410) 





Description and Schedule B Number 


January- 
September 1975 


Percent change 
from January- 


|September 1974 





Grand total 
Printing plates and cuts (all processes) (7182230). 


Printed matter, total 


Manifold business forms (6423010) 

Albums and blankbooks, except business forms (6423020) 
Loose-leaf binders (6423030) 

Maps, charts, atlases, and globes (8921300) 

Bound periodicals and newspapers (multiple issues) (8921160) 
Newspapers, unbound (8922010) 

Periodicals, business and professional (8922030) 
Periodicals, except business and professional (8922040) 
Music in books and sheets (8923010, 8923020) 

Transfers (decalcomanias) (8924100) 

Picture postcards, except greeting cards (8924210) 
Greeting cards (8924220) 

Paper and paperboard labels and wrappers (8929100) 
Calendars, including calendar blocks, of paper (8929400) 
Advertising printed matter (8929820) 

Catalogs and directories (8929830) 

Business service publications (8929840) 

Playing cards (8942410) 

Printed matter, n.e.c. (8929850) 








Textbooks, workbooks and standardized tests (8921110) 

Technical, scientific, and professional books, except school textbooks (8921120) 
Bibles, Testaments, and other religious books (8921130) 

Dictionaries (8921140) 

Encyclopedias (8921150) 

Books, ri.e.c. (8921170) 

Children’s picture and painting books (8921200) 





$411,361,011 
3,365,602 


407,995,409 


1,350,137 
1,905,041 
911,203 
3,179,798 
8,650,325 
3,049 482 
4,275,858 
97,665,511 
3,292,954 
5,487,938 
457 567 
3,679,441 
7,205,795 
1,088,248 
16,151,654 
4,252,283 
281,116 
3,802,377 
39,739,651 


201,569,030 


50,039,167 
32,756,033 
10,419,615 


+12.3 
+6.1 


+12.4 


+10.2 
+205 
-22.0 
+18.2 
1.3 
+117.9 
+66.8 
+158 
-168 
+7.1 
-4.3 
+2.6 
—16.7 
-105 
+18.9 
+16.3 
80.4 
-11.9 
+29.3 


+10.4 


+227 
+49 
+15.9 
-325 
-5.0 
+148 





-18 





Note: Data do not include individual shipments valued under $250. 
n.e.c.—Not elsewhere classified. 
Source: U.S. Department of Commerce, Bureau of the Census. 


Table S-2.—U.S. Exports of Books, Periodicals, Other Printed Matter, Loose-Leaf Binders, and 


Printing Plates, January-September 1975 


[Schedule B Nos. 6423010—6423030, 7182230, 8921110-—8929100, 8929400, 
8929820—8929850, 89424 10) 





Percent change 
from January- 
September 1974 


January- 


Principal markets September 1975 


Principal markets 


January- 
September 1975 


Percent change 
from January- 
September 1974 





$1,301,288 —11.7 
32,345,639 +7.6 

1,326,492 +10.7 

-8.1 
-178 
+140 
+94.6 
+17.3 


819,896 
1,851,368 
1,794,940 
1,242,555 
3,407,873 
2,692,436 


United Kingdom 
Venezuela 
West Germany 














$16,010,231 
12,632,699 
10,179,609 
4,674,647 
3,077,886 
1,614,984 
3,306,930 
844,013 
6,217,212 
4,795,552 
1,606,806 
1,822,766 
2,857,427 
39,915,537 
6,213,155 
7,317 882 





-11.2 
+88 
+22.2 
+183 
+36.6 
+0.1 
Pt7 
+163 
+115 
+168 
+6.4 
+9.1 
+29.2 
+13.1 
+508 
+20 








Note: Data do not include individual shipments valued under $250. 
Source: U.S. Department of Commerce, Bureau of the Census. 
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Table S-3.—U.S. Imports of Books, Periodicals, Other Printed Matter, and Printing Plates, January-September 1975 


[TSUSA Nos. 2565600-2566000, 2700500-2701500, 2702520-2702580, 2704500, 2705000, 2705500, 2706300, 2707000, 2708500, 2731000, 2733000, 2733500, 
2736500-2743500, 2746000-2749000, 6683800, 7342500, 7375200) 





Percent change 
from January- 
September 1974 


January- 
September 1975 


Description and TSUSA number 


Grand total 





$213,975,853 +5.6 


Printing plates and cuts (all processes)(6683800) 


383,733 -36.5 


Printed matter, total 213,592,120 
13,370,049 
19,742,374 

3,017,911 
3,438,326 
3,968,301 

891,767 

225,742 
2,218,721 
1,140,748 


Periodicals (2706300) ... 

Tourist literature about places outside the U.S. (2707000) 

Printed catalogs offering U.S. products (2704500, 2705000) 
Catalogs, price lists, and trade notices of foreign businesses (2708500) 
Music in books or sheets (2731000) 


Maps, charts and atlases (2733500) .... 

Decaicomanias in ceramic colors (2736500, 2737000) 

Other decaicomanias (2737500, 2738000) 

Postcards (2738500-2739500) 

Greeting cards and social and gift cards, with words (2740500) 

Other greeting cards and social and gift cards (2740000) 

Calendars of paper (2741000-2742000) 
as we a gia SCS ba ee SKN SHED ESSERE R KOH ORT OD 
Pictorial matter, lithographed, n.s.p.f.(2746000, 2746500) 

Photographs, exposed film, and other pictorial printed matter, n.s.p.f. (2747000) 
Playing cards (7342500) 

Diaries, notebooks, and address books (2565600) 

Other blankbooks (2565800) 

Albums (autograph, photograph, record, stamp) (2566000) 

Printed matter, n.s.p.f., suitable for use in book production (2747300) 

Other printed matter (2700500-2701500, 2747500-2749000) 


6,597 962 
1,888,777 
9,469,847 


Books, total 113,270,059 


Bibles and prayer books (2702520) 
Books, foreign language (2702540) 


Other books, n.s.p.f., wholly or in part the work of an author who is a U.S. national or domiciiiary (2702560) 
Other books (2702580) 
Toy books and coloring books (7375200) 


3,526,635 
13,116,366 
2,617,318 
92,954,730 
1,055,010 











Note: Data do not include individual shipments valued under $250. 


n.s.p.f.—Not specially provided for. 


Source: U.S. Department of Commerce, Bureau of the Census. 


Tebdle S-4.—U.S. linports of Books, Periodicals, Other Printed Matter, and 
Printing Plates, January-September 1975 
[TSUSA Nos. 2565600-2566000, 2700500-2701500, 2702520-2702580, 2704500, 2705000, 2705500 
2706300, 2707000-2708500, 2731000, 2733000, 2733500, 2736500-2743500, 
2746000-2749000, 6683800, 7342500, 7375200) 





Percent change 
from January- 
September 1974 


January- 


September 1975 Principal suppliers 


January- 
September 1975 


Percent change 
from January- 
September 1974 





$542,899 
541,369 +40.3 
3,600,371 +93.9 
37,126,311 ~4.1 
204,078 —16.7 
885,434 -48 
7,271,346 +23.6 
6,574,281 +157 
528,722 +71.2 
ee eee , 4,521,432 +10.7 
— = 


+82.0 


Canada 
Czechoslovakia . 
Denmark . 
France .. 


United Kingdom 


Ireland Venezuela 


Israel 














$11,305,008 
16,605,012 
7,245,814 
8,168,148 
13,886,928 
1,310,510 
5,344,124 
62,122,939 
198,367 
14,375,984 





—22.2 
-23.7 
+10.2 
-219 
+33.3 
+225 
135 
+243 
-19.9 
+348 








Note: Data do not include individual shipments valued under $250. 
Source: U.S. Department of Commerce, Bureau of the Census. 
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Table S-5.—Selected U.S. Statistics: Printing Publishing, and Allied Industries, Annual Average, 1973 and 1974-75 by Quarters 





Economic indicators 


First quarter 


Second quarter 


Third quarter 


Fourth quarter 





1975" 


1974° 





NATIONAL INCOME AND PRODUCT? 
National income 
Compensation of employees 
Wages and salaries 
Supplements to wages, salaries 
Personal income 
Disposable personal income 
Personal consumption 
Gross national product 
Manufacturers’ new plant and equipment exp 


PURCHASING POWER OF THE DOLLAR? 
As measured by: 

Wholesale prices 

Consumer prices 


INDUSTRIAL PRODUCTION INDEX (FRB) 


All manufacturing 1967 = 100.. 


PRINTING AND PUBLISHING INDUSTRIES (SIC 27) 
Production index (FRB)® 
Corporate sales* 
Corporate net profits :* 
Before taxes 
After taxes 
Percent of sales 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


NEWSPAPERS (SIC 271) 
Advertising (64 cities)? 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


PERIODICALS (SIC 272) 
Advertising cost, total® 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


BOOKS (SIC 273) 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


COMMERCIAL PRINTING (SIC 275) 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 





1,150.7 
875.6 
765.1 
110.5 

1,193.4 

1,015.5 
913.2 

1,416.6 
49.05 





—-+ 


1,118.8 
828.8 
727.6 
101.2 

1,112.5 
950.6 
840.6 

1,358.8 
42.96 


5 





1975° 


1,175.4 
885.4 
773.0 
112.4 

1,220.5 

1,078.5 
938.6 

1,440.9 

48.78 


ai 





1974° 


1,130.2 
848.3 
7446 
103.7 


966.5 
869.1 
1,383.8 


1975? 


1974° 


1975 1974° 


Annual 
average 
1973 








1,227.5 
906.6 
791.4 
115.2 

1,255.2 

1,079.6 
968.8 

1,504.4 
47.39 


566 
.614 


112.7 


112.7 
8,988 


818 
436 
49 
1,069.0 
628.0 
202.02 
5.45 





1,155.2 
868.2 
7615 
106.7 

1,168.2 
993.1 
901.3 

1,416.3 
47.01 








1,165.4 
877.7 
769.2 
108.6 


1,008.8 
895.8 


48.08 








1,065.6 
786.0 
691.6 

94.4 

1,055.0 
903.7 
805.2 

1,294.9 
37.88 





See footnotes at end of table. 
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Table S-5.—Selected U.S. Statistics: Printing, Publishing, and Allied Industries, Annual Average, 1973 and 1974-75 by Quarters—Con. 





First quarter Second quarter Third quarter Fourth quarter 
Economic indicators 





1975" 1974 1974" 1975? 1974" 1975 1974 





COMM. PRTG., EXC. LITHO. (SIC 2751) 
All employees we d t 201.6 
Production workers Ba J . 1545 
Average weekly earnings ‘a 4 205.05 
Average hourly earnings 
Average weekly hours 


COMM. PRTG., LITHO. (SC! 2752) 
All employees 
Production workers 
Average weekly earnings. . . 
Average hourly earnings 
Average weekly hours 


BOOKBINDING AND RELATED INDUSTRIES (SIC 278) 
All employees a 
Production workers 
Average weekly earnings........ 
Average hourly earnings . 
Average weekly hours. . 


OTHER PRINTING AND PUBLISHING INDUSTRIES 
(SIC 274, 6,7, 9) 
All employees 
Production workers . 
Average weekly earnings....... 
Average hourly earnings 
Average weekly hours 


PAPER PRODUCTION, CONSUMPTION, INVENTORY 
AND PRICES 
Newsprint 
Used by publisher‘ : : ” ; 1,504 
Publishers’ inventory’ aaa ere J 1,080 
Price, rolls, contract (BLS) aiteta s SP eae, 257.32 


PAPER 
Production:9 
Groundwood, uncoated 
Publication and printing ........ . Short tons.. | 323,584 | 350,717 274,435 | 349.412 | 298.953 | 332,211 331,097 *1,321.3 
Coated, printing and converting: 
Coated, one side ig ae aa a endo a le ie .. | 106,488 | 141,567 107,334 | 144,070 | 104.463 | 131,457 116,368 °457.1 
Coated, two sides aes / apo .. | 723,839 | 863,345 | 659.852 | 879.785 | 684,796 | 836,041 814,064 *3,400.0 
Book, uncoated 


Publication and printing ee eee ee .. | 343,422 | 524,373 | 365,505 | 512,544 | 403,857 | 483,848 463,969 *2,009.9 
Writing 


Chemical wood pulp ........ -..eeee... do... | 560,569 | 844,015 | 596.469 | 862.171 | 677.408 | 848,722 791,441 *3,0915 
Wholesale price index (BLS): 
Form bond, 12 Ib. .. .... 1973=100.. 147.7 105.1 143.2 120.0 142.6 140.9 148.6 100.0 
Book paper, No. 3 plain, offset .... 1967=100.. 170.9 129.1 153.9 145.1 151.6 166.3 174.3 121.0 
Wood bond ehbedlbeasesentanaecne han 149.8 1278 149.2 145.0 147.4 150.0 y, 149.7 128.7 









































Note: Employment and earnings data from Department of Labor, Bureau of Labor Statistics (BLS}. Data for most recent quarter are preliminary. F RB-Federal Reserve 
Board ' Revised. ° Preliminary. n.a.—Not available. *Cumulative. @Survey of Current Business, Bureau of Economic Analysis. Quarterly dates 
are seasonally adjusted at annual rates. Without seasonal adjustment. “Quarterly Financial Report, Federal Trade Commission. Beginning 1974 data reflect a 
revision in statistical collection procedures; hence, are not strictly comparable with earlier periods. Media Records, Inc. Data are three months totals. *Publishers’ 
Information Bureau, Inc. Data are three months totals. ‘American Newspaper Publishers’ Assn., approximately 75% of total newsprint used. Consumption data are 
three months total. Beginning 1974, data reflect reduction in basis weight of newsprint from 32 to 30 pounds for 500 sheets, 24” x 36". Data for prior years not converted: 
hence, not strictly comparable. ®Bureau of the Census. Data are three months totals. Exports generally equal imports, production usually equivalent to consumption. 











